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Purpose. Grounding psychological conditions and ways of forming a
professional image based on the disclosure of the structure and image characteristics
of a sports coach.

Methods. The following theoretical and empirical methods were used:
analysis, synthesis, generalization; a complex of psychodiagnostic methods which
allowed to reveal the content and functional parameters of the professional image.
For statistical data processing, the Spearman’s coefficient was calculated.

Results. The professional image of a sports coach as a factor of the
effectiveness of professional activity is an image of a personality determined by the
requirements of the profession and consisting of a relatively constant core (self-
concept, social role, values of professional activity and interaction, professionally
significant personal qualities) and an external component (culture of communication,
choice of a certain model of behavior).

Conclusions. A positive professional image depends on the inner «Self» of a
coach: a system of values, beliefs, interests, desires. Such a person has his own
dignity, self-respect, is able to be responsible for himself and his future, high
professional self-esteem, flexibility in finding creative alternatives. Individual and
psychological characteristics of the coach’s personality, which are determinants of
the formation of an effective professional image and their manifestation when
working with teams, can be used in the process of forming the professional image of
a sports coach. The evaluative and productive aspect of the significance of
professional activity is based on the synthesis of ideas about the physical and spiritual
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state of the professional, the influence of colleagues, appearance, professional
competencies necessary in the course of performing production tasks.

Key words: personal qualities, professional image, sports coach, professional
value orientations, communicative competence, image formation.

HMIkapaatiok K., Kommpeus B., I'ydina A. IlcuxoJioriyHi ocHOBH
¢hopmyBaHHs npogeciiiHOro iMizKy CHOPTUBHOIO TPeHepa

Merta. Ha OCHOBI PO3KPHUTTS CTPYKTypu MNpodeciiiHoro iMimpKy QaxiBus,
JAOCTIDKEHHSI IMIJDKEBUX XapakTEPUCTUK CIIOPTUBHOTO TpeHepa OOIPYHTyBaTH
MICUXOJIOT1YH1 YMOBH Ta NUISIXH (OpMyBaHHs MPodeCiitHOTO IMIJIKY .

Metoan. J1yis nocsirHeHHS METH OYJI0 3aCTOCOBAHO TaKi HAYKOBO-TEOPETHYHI
METOJIM : aHaJli3, CUHTE3, y3arajJbHEHHS, KOMIUIEKC MCUXOJIarHOCTUYHUX METOJUK,
[0 JO03BOJIUJIM PO3KPUTH 3MICTOBI Ta (DYHKIIIOHAJIbHI TapameTpu MNpodeciitHoro
iMiKy. [11st ctatuctuaHoi 0OpoOKH TaHuX po3paxoBaHo koedirieHT CrnipMeHa.

Pesyabtatu. Ilpodeciitnuii iMipk TpeHepa sK (akTop ePEeKTUBHOCTI
npodeciitHoi AiSIBHOCTI, € 00pa3oM OCOOMCTOCTI, IO BH3HAYAETHCS BUMOTAMH
npodecii 1 CKIATAETHCA 3 BIJTHOCHO MOCTIMHOTO CTpUKHS (S-KOHIIENIis, coliaabHa
poJib, IIHHOCTI MpodeciitHOI IISIIBHOCTI Ta B3aeMOJii, NpodeciiiHO 3HAYUMI
OCOOMCTICHI SKOCTI) Ta 30BHIIIHBOI CKJIQA0BOI (KYJbTypa CIUIKYBaHHS, BUOIp EBHOI
MO/IeJI1 TIOBEIHKH).

BucnoBku. IlozutuBHMI npodeciiHUi IMIK 3aJI€KUTh Bl BHYTPIIIHBOI
CYTHOCTI JIIOAMHHU: CHCTEMH LIHHOCTEH, MEpEeKOHaHb, IHTEpeCiB, OaxaHb. Taka
J0JIMHA Ma€ BJIACHY T1IHICTh, CAMOIIOBAry, 3/JaTHA HECTH BIJMOBIJAIBHICTE 3a cebe
Ta CBO€ MalOyTHE, BUCOKY MPOQeECiiHy CaMOOIIHKY, THYYKICTh Y TIOIIYKY TBOPYMX
aNbTepHATUB. [HIMBINYyaIbHO-TICUXOJIOTTYHI OCOOJIMBOCTI OCOOMCTOCTI TPEHEPA, SIKi €
netepMmiHaHTaMu (GOpMYBaHHS J11€BOr0 MpodeciHHOTO IMIKY Ta iX TPOsSB MpHU
poOOTI 3 KOMaHJaMH, MOXYTh OyTH BHUKOPUCTaHI B Tiporeci ¢GOopMyBaHHs
npodecitHOro IMIIKY CHOPTUBHOTO TpeHepa. OIiHOYHO-PE3yIbTATUBHUN aCTEKT
npodeciiiHoi  AISUIBHOCTI TIPYHTYETbCS Ha CHUHTE31 YSABJIEHb MNpo (i3uyHUil Ta
OYyXOBHUM cTaH (axiBUg, BIUIMB 3 OOKYy KOJIEr, 30BHIIIHINA BUIIISLA, npodeciiiHi
KOMIIETEHI111, HEOOX1IH1 B X0/ BUKOHAHHS BUPOOHUYUX 3aBIaHb.

KurouoBi cjioBa: ocoOuCTICHI SIKOCTI, NMpodeciiHUNA IMIJIK, CHOPTUBHUN
TpeHep, MnpodeciiHO-IIIHHICHI  Opl€eHTalli, KOMYHIKaTUBHA  KOMIICTEHIIIs,
(bopMyBaHHS IMIIKY.

Introduction. The problem of changing the view of the Ukrainian
society on the role of the sports coach image in his professional activity is
quite important nowadays. Not only the quality, but also the nature of the
relationship between the subjects of the educational process, the
atmosphere in which pedagogical interaction takes place, depends on the
nature of the coach’s activity, on his personal characteristics, value
orientations, life attitudes and the conditions that he creates. One of the
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phenomena of the psychological basis of such interaction is the image. In
this context, the image can be defined as an image that reflects the
gualitative and quantitative characteristics of the object and represents a
certain information structure. Problems related to the image are developed
In scientific research in various areas of psychology: social perception, the
figurative sphere of personality, the psychology of perception, the
psychology of relationships, the psychology of individual and group
consciousness (Prus, 2016; Chesterfield, Potrac, & Jones, 2010).

There is an extensive theoretical base for the scientific substantiation
of the empirical program for studying the image. For example, studies
applied to the analysis of the psychological content of the image are
considered in the light of the theory of social roles. Certain aspects of this
problem are touched upon in the theory of social identity. These works
emphasize that the problems of social identity at the level of the self-
presentation mechanism remain an insufficiently developed area today.
The problem of image is partially reflected in studies devoted to the
formation of the «Self-concept», «Self-image» (Bets, Bilozerska, 2020;
Dovha, 2015; Kaidanova, 2009; Kononenko, 2012; Petrovska,
Malynovskyi, 2016).

The image of any professional becomes a determining factor in the
effectiveness of his activities. Today Ukrainian professionals need new
models of presentative behavior. This social need is not yet provided with
either a scientific or practical basis. Within the framework of the problem
of personal and professional self-determination, issues of professional
image are also studied (Suchao-In, Trongjitpituk, 2023; Palekha, 2004).
However, these works are not comprehensive in nature, but reflect
solutions to narrowly specialized problems of image (Malynovskyi, 2016;
Poiasok, 2020).

At the same time, professional image is one of the factors of success
in subject-subject interaction, and studying it from the point of view of
ensuring the proper level of productivity of business interaction is, in our
opinion, a task that requires a solution, both at the practical and
theoretical-methodological levels. Thus, the relevance of the problem
under study is determined both by the trends in the development of
scientific knowledge and by the existing needs of social practice.

The study of the structure of the coach’s image in game sports also
emphasizes the importance of the problem of forming an effective coach’s
image, that is, an effective image that really contributes to increasing the
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effectiveness of athletes’ competitive activities, while having a humanistic
focus on recognizing universal human values and taking into account the
needs of athletes (VVarnavska, 2023).

In this regard, the image to a certain extent determines the success of
the coach, therefore it can be considered as a factor in increasing the
effectiveness of activities. Today, there is an urgent need to identify
means, forms and methods of forming such an effective image in the
process of professional training of sports coaches.

Aim. Grounding psychological conditions and ways of forming a
professional image based on the disclosure of the structure and image
characteristics of a sports coach.

Research methods and procedure. To achieve the goal, the
following scientific and theoretical methods were used: analysis, synthesis,
generalization, a complex of psychodiagnostic techniques, which allowed
to reveal the content and functional parameters of the professional image.

Discussion of results. In order to determine the level of motivation
of the participants which form an image, the following features were
highlighted:

- the desire of a sports coach to create and supplement his own
positive professional image, always maintain it and develop the ability to
adapt it in accordance with changing and unstable both external and
internal conditions;

- the readiness of a specialist for self-knowledge, self-actualization
and the desire to work on professional and personal self-development;

- the manifestation of creative and initiative actions of the individual,
which are aimed at self-improvement (work on professional and personal
self-improvement, using various, including non-traditional means and
techniques; the preference for creative approaches);

- development of measures to create his own professional image on
the external initiative, its support after achieving the goal, performing tasks
in a larger volume than required, the desire to perform optional tasks;

- interest in the process of self-improvement, self-actualization, using
additional sources of information; interest in the process of activity (Barna,
Ulanova, 2012).

The perception of the image of a coach is influenced by many
factors, as a result of which the image will be formed. First of all, this is
the coach’s self-motivation, then, awareness of his actions and assessment
of opportunities to create an individual style, choice of a behavior model.
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The formation of a professional image creates the foundation for an
individual style of professional activity. When forming the image of a
sports coach, the qualities that the coach possesses coincide with those
properties that are attributed to him by others (Matsenko, 2005).

The research was conducted on the basis of the Ukrainian Football
Association in Kyiv. 45 sports football coaches who work in sports
sections and clubs participated in the study. The age range of respondents
varies from 25 to 55 years.

A set of psychodiagnostic methods was used, which allowed to
reveal the content and functional parameters of the professional image:
questionnaire (to clarify the concepts of «image» and «professional
image», the attitude of respondents to the specified categories); method of
diagnosing professional and value orientations of the personality by N.
Samoilyk; Dembo-Rubinstein self-esteem diagnostics modified by A.
Prikhozhan; Mary Spillane’s method «Assessment of image parameters
and creation of a personal image».

The survey allowed us to find out what coaches understand by the
concept of professional image, what its components are, and the ways of
its formation. 30,5 % of specialists consider image as a personal style of
activity and behavior of a person, 25,3% of respondents - as purposeful
work on creating one’s own image, which is necessary for others to
perceive oneself, 15 % - as a personal characteristic of a person, his
individuality, 10,1 % - as a combination of social (external) and internal
components of a person’s character; 5% of trainers interpret image as a
person's extraordinary outlook on life, 5,2 % - as the ability to show
oneself from the best side, 3,3 % - as a person’s general attractiveness to
others. Only 15 % of respondents understand, but cannot clearly explain
the difference between the concepts of «image» and «professional image»,
and 10 % believe that a professional image is no different from other types
of image. When characterizing a professional image, respondents paid
attention to the following characteristics: professional competence (35 %);
appearance (30 %); sociability (15 %); moral and strong-willed qualities
(10 %); manifestation of the inner «Self» (5%).

Analyzing the importance of social status for a coach, one would
admit that high status is important for 65% of respondents (they believe
that the higher the position of the coach is the more positive image he’s
got), while for 35 % of respondents social status as a component of the
image is not important.
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The coaches also drew attention to the importance of the level of
self-esteem for the formation of a professional image. Thus, 80 % of
respondents believe that the confidence of a specialist in his words and
actions affects his perception by others. For 20 % of respondents, self-
esteem is an insignificant detail of the image.

The style of clothing is important for 75 % of the respondents, for 25
% clothing is not considered an important condition for the perception of a
sports coach. External attractiveness: for 67 % of respondents it is
important, for 33 % it is not important. Among the components of
appearance, the following received the greatest number of votes: neatness
(95 %); stylishness (80 %); beautiful clothes (60 %); attractive hairstyle
(60 %); sense of taste (55 %); elegance (45 %).

Among the personal qualities, the greatest diversity was noted.
According to our respondents, the tutor is characterized by: friendliness
(90 %); responsibility (90 %); endurance and calmness in any situations
(80 %); discipline (80 %); punctuality (75 %); willingness to help others
(75 %); tact (70 %); sociability (70 %); honesty (65 %); restraint (60 %);
sensitivity (55 %); respect for others (75 %); ability to complete a task (65
%); commitment (60 %); intelligence (50 %); purposefulness (30 %);
tolerance (30 %); strictness (30 %); demandingness of oneself and others
(25 %); the ability to admit one’s faults (20 %).

Among the professional characteristics the most frequently
interviewed noted that a coach should love his students (100 %) and be:
competent (90%); able to find an approach to each student (90 %);
creative, ready to understand and accept non-standard, innovative ideas or
solutions (80 %); enthusiastic about his/her work (75 %); sociable, able to
find a common language with different people (70 %); artistic (65 %); a
multifaceted personality (50 %); a psychologist who understands the needs
and condition of his/her students (40 %); disciplined (35 %).

To determine the level of assessment of one’s professional image and
its parameters, Mary Spillane’s method «Assessment of Image Parameters
and Creation of Personal Image» was used.
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Evaluation of image parameters

Fig. 1. Assessment of image parameters and creation of a personal positive
image

After analyzing the results of the method «Assessment of image
parameters and creation of personal image», it became known that 13 % of
those who participated in the study belong to the first group. The coaches
of this group are characterized by a lack of interest in the results of their
work, a lack of skills and abilities that are used in the formation of a
professional image.

For respondents of the second group, the total share of which is 41
%, the image is available for improving themselves as a significant
specialist, although there are minor aspects that affect both positively and
negatively, which hinder the formation of pedagogical skills and
professionalism.

The representatives of the third group, the total share of which is 47
% according to the results of the study, showed a high score, they are
ready to use their image in pedagogical activities. Their image is
respectable and well formed. The skills and abilities that the teacher
possesses justify him as a competitive specialist. Such a teacher is valued
in the team, positions himself as a mature personality, is self-confident,
sets a goal for himself and confidently moves towards it.

Diagnostics of professional-value orientations of the personality
allowed to reveal statistical differences in the types of professional-value
orientation of coaches by the length of professional activity. Coaches with
work experience from 5 to 10 years are dominated by the emotional type
of professional-value relations. Ones with work experience from 10 to 15
years are distinguished by the cognitive type of professional-value
relations. The behavioral type of professional-value relations is a
characteristic of coaches with work experience of over 20 years.
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The study of self-esteem of sports coaches using the Dembo-
Rubinstein method allowed us to obtain not only indicators of self-esteem
and level of aspiration, but also to assess our personal qualities (health,
intelligence, character, authority among colleagues, professional abilities,
self-confidence, appearance). 53 % of respondents have a high and 32% of
respondents have an average level of self-esteem, often overestimating
their personal and professional qualities and setting themselves
consciously higher goals than they are able to achieve. As confirmation of
this fact, one can consider the rather high level of aspirations among the
representatives of the sample, which does not always correspond to their
real capabilities.

A high level of self-esteem and aspirations cause excessive self-
confidence in the course of professional activity and affect the quality of
pedagogical work. The average level of self-esteem is characteristic of 32
% of the trainers who participated in the study. Teachers with a low level
of self-esteem make up 5 % of the sample. In representatives of this group,
signs of self-doubt can be observed, which significantly affects the

effectiveness of work, the social significance of which is beyond doubt.
Table 1

Distribution of average self-esteem indicators of coaches according to the
Dembo-Rubinstein method scales
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Note: capital letters in the table indicate: L - low level of self-esteem, A - average level of self-
esteem, H - high level of self-esteem.

Based on the analysis of table 1, it can be stated that the teachers
assessed the «Health» indicator as low. Many of the trainers who
participated in the study especially noted the fact of loss of health in the
conditions of pedagogical activity. The main reasons they attributed to
such as «working two shiftsy, lack of full-time rest, emotional overstrain,
high level of conflict in the team. Of course, the presented reasons play a
large role in reducing the level of health, however, the teaching profession,
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Is distinguished by a humanistic orientation, which implies an interest in
studying a person, the ability to understand another person and oneself, to
express one’s personality and to provide conditions for the development of
the personality of others, to create an environment of psychological safety
for students and psychological protection for oneself, etc. Of course, the
teaching profession requires great dedication and even to some extent
sacrifice, which contributes to rapid professional burnout.

Respondents assigned an average level of self-esteem to character,
authority among colleagues, self-confidence, and appearance. These
parameters reflect the personal and social significance of the profession
and can act as leading determinants of effective self-realization in the
chosen profession.

The respondents assessed intelligence and professional abilities at a
high level (M = 63.71 and M = 62.15 respectively). This fact is probably
due to the awareness of the need for certain mental abilities in the
profession, as well as the complex structure of professional abilities,
focused on the formation of a harmonious personality of the student and
the richness of his inner world.

Solving the task of the study and analysis of the relationship between
self-esteem and the type of professional-value orientations of teachers, we
conducted a correlation analysis using Spearman’s coefficient.

A positive relationship was found between values-relationships and
authority among colleagues (r = 0.59 at p < 0.01) and the appearance of
respondents (r = 0.51 at p < 0.01). The obtained relationship allows us to
state that the more the importance of relationships in the course of
professional activity is realized, the more the need for recognition from
other coaches and support for the status of the profession in an individual
image increases.

Positive relationships of the emotional type of professional-value
orientations with such elements of self-esteem as health (r = 0.55 at p <
0.01), authority among colleagues (r = 0.48 at p < 0.01), professional
abilities (r = 0.53 at p < 0.05) and appearance (r = 0.49 at p < 0.01) were
obtained. In other words, the evaluative and productive aspect of the
significance of professional activity for coaches is based on the synthesis
of subjective and objective perceptions of the physical and spiritual state,
the influence of colleagues, appearance, and skills and abilities that are
implemented in the course of performing professional tasks.

Such factors undoubtedly represent the conditions for the coach’s
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success, reflecting the need for professional self-realization. The
respondents included the following elements of self-assessment in the
content of the behavioral type of professional-value orientations: character
(r=0.44 at p <0.05), professional abilities (r = 0.72 at p < 0.01) and self-
confidence (r = 0.63 at p < 0.01). According to the opinion of the
participants of the study, the significance and effectiveness of professional
actions is determined by the specifics of personal characteristics and their
differentiation in relation to educational activities, the development of
professional qualities and skills, and confidence in one’s internal personal
resources.

In the process of forming a professional image, in our opinion, it is
necessary to distinguish the following stages. The first stage is diagnostics
and analysis of personal characteristics, qualities, awareness of self-
Images. Here it is necessary to pay attention to the importance of spiritual
values and moral qualities of the coach’s personality. At this stage
information is collected about the ideal image, which will act as a guide in
the future. The second stage is the selection of characteristics that
correspond to the qualification and type of professional activity. The third
stage is work on appearance. Attractive appearance, relaxed manners,
smile are a powerful factor in influencing others. The fourth stage is work
on improving communicative qualities (speech, ability to communicate,
speak in front of an audience, ability to stimulate interest in sports,
developed sense of humor, etc.).

Thus image formation is a complex process necessary for a sports
coach. To create a professional image, a specialist needs to determine his
internal philosophy, value system, form a professional self-concept, clearly
understand and define his professional roles.

According to the opinion of the coaches who participated in the
study, the significance and effectiveness of professional actions is
determined by the specificity of character traits and their differentiation in
relation to educational activities, the development of professional qualities
and skills, and confidence in his internal personal resources.

It follows that the participants of the study are well oriented in the
spectrum of requirements that society and the professional community
place on a sports coach. The image of a coach is a projection of his
personality and is characterized by the presence of his own individual style
of activity and the sum of individual characteristics that make him unique.
The personality of the coach is aware of the importance, clarity and

181



Psychological Prospects Journal, Vol. 44, 2024, 172-183

stability of his own positions, his clearly expressed attitude to both
professional and personal life, the worldview to which he came on the
basis of great conscious work.

In our opinion, a positive professional image, first of all, depends on
the inner essence of a person: a system of values, beliefs, interests, desires.
Such a person has his own dignity, self-respect, is able to bear
responsibility for himself and his future, high professional self-esteem, the
need for self-realization, flexibility in finding creative alternatives.

The coach as a subject of sports activity and interaction is the bearer
of certain dynamic characteristics of the image. One of the main
characteristics of the professional image of a coach is activity and
functionality as the ability to influence the motives, actions, consciousness
of athletes, their emotional state, self-confidence. In the event that the
actual professional image coincides with the expected one and is identified
with group success and satisfaction of athletes' needs, the image of the
coach can be considered as a factor in increasing the effectiveness of group
interaction. Such an image provides a certain psychological functionality
of the team.

Consequently the image of a modern sports coach includes a
complex of internal and external personality qualities that require
purposeful formation, development and improvement.
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